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GENERATION
PANDEMIC

A GLOBAL CRISIS
CHANGED THEIR LIVES.

. By CHARLOTTE.ALTER

~ LIFEINTERRUPTED: KIDS AND TEENS
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Born between the end of the 90s and 2012,
they’'re growing up in an unstable reality,
facing multiple global crises.
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WHY THEY MATTER

Making up around The most diverse The first real
40% of global consumers. generation ever. digital natives.
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The key to establish a meaningful connection
with today’s youth culture.
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Advocates for a more just, inclusive,

VOGUE
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entertaining, sustainable world.
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To know more, contact us!
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