
Sustainability 2.0 
New strategies to put the brand talent 

at the service of sustainability and build competitiveness over time.



O U T L I N E

1. QUANT/QUAL OVERVIEW 
 

Structural data and key consumer insights on  
sustainability and corporate responsibility. 

2. NOT JUST THE ENVIRONMENT:  
INTEGRATED SUSTAINABILITY 
 

Key dimensions of sustainable development  
and stakeholder capitalism: an explanation. 
 

3. TAKEOUTS FOR BRANDS 
 

Best practices and learnings for brands.



Q U A N T/ Q U A L  O V E R V I E W

Green is the new gold 
Global data and consumer 

insights on sustainable living

A rising generational demand 
How young consumers’ pleas 
are urging brands to change

Global brand attitudes  
and current barriers 

  

Accessibility 
Simplicity 

Transparency: 
Time for brands to get real.

Sustainable rebound 
How sustainability might 
relaunch the economy: 

projections 



N O T  J U S T  T H E  E N V I R O N M E N T
Explaining integrated sustainability’s key dimensions  

and new responsible business models.



TA K E O U T S  F O R  B R A N D S
Case histories and key learnings for brands 

on how to transform sustainability into a competitive brand asset for the long term.
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